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WHY DOES MERCHANDISING MATTER?
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TARGETING FLEXITARIANS

Flexitarians

Vegans +
vegetarians



THE POWER OF MERCHANDISING

2

57%
of consumers agreed

that stocking meat-free
products in the "meat"

aisle would help. 3



but it will also help to promote sustainability.
Not only will this boost your store’s profits,

A recent study found that plant-based sausages and burgers are up to
10 times more sustainable than their animal-based equivalents.4



DR FILIPPO BIANCHI
Senior Advisor at The Behavioural Insights Team



OVERCOMING CHALLENGES

However, this challenge can
be made easier with a

combination of informative
store signage, as well as

helpful communication from
store employees about

benefits of the integrated-
segregated approach.



KEY TAKEAWAYS
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